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Background:  

Real-time social content is a perfect mate for live television programming. Combining the two greatly 

enhances the overall experience for viewers. Through the integration of real-time social content and 

live programming, people can watch reactions and commentary from a global live audience while 

they’re watching and hearing a show on TV.  

 

Mass Relevance worked closely with E! Entertainment and the Academy Awards to create a uniquely 

engaging social experience for Oscars viewers.  Using our TweetRiver software as a service (SaaS) 

technology to moderate real-time Twitter content, we aggregated and filtered through 1.2 million 

tweets on the night of the Oscars and founnd those that were the most interesting.  Those tweets 

were then automatically displayed in a customized application we developed for E! Entertainment’s 

website. 

 

The challenge for any company looking to create an engaging social content experience is to find the 

signal of relevant Twitter content through all of the noise.  There were 1,269,970 tweets, 

1,663,458,778 potential impressions, and 388,717 users tweeting during the Oscars.
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We found and surfaced the perfect signal for E! Entertainment visitors on the night of the Oscars by 

displaying only the most relevant and engaging tweets. 

 

 

 

Strategy: 

After carefully considering which data would be the most interesting to viewers, we created a visual 

design that included aggregate- and tweet-level information about the show. 
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Tweets from select celebrities automatically appeared 

in the application.   

Tweets from the masses appeared on the site after 

either being filtered through automatic rules or hand 

selected with a distributed moderation platform. 

 

Viewers had the choice of selecting tweets from 

everyone, only celebrities, or only viewers. 

 

 

 

Aggregate-level statistics, such as the total number of 

Oscars tweets and the number of tweets per minute, 

were automatically fed into the application. 

 

 

 

 
 

Photos from approved tweets were turned into 

thumbnails and shown in the photo section of the 

visualization. 
 

 

Viewers were also able to engage with the audience 

through an easy-to-use tweet input box. 

 
 

 

We set up our TweetRiver application to automatically filter out irrelevant tweets.  We created rules 

that can automatically filter tweets based on 17 different attributes in a tweet. For example, we 

excluded tweets from probable spammers based on their followers to following ratio.  We also 

automatically excluded tweets that were only a few words in length because those tweets tend not to 

be very interesting.  The automatically filtered tweets were then split up into three different streams 

that were each manually moderated by work-at-home moderators who identified and approved the 

most interesting tweets. The approved tweets automatically appeared in the application on E!’s 

website.         
 

 



 

 

 

Results: 

 64% of visitors were new to the site and saw an average of 6 page views during the session.   

 Created a unique and engaging experience for visitors.   

 Filtered through over 1.2 million tweets to find the ones that were the most interesting.    

 Cut through the noise and filtered down to only the most interesting tweets that conveyed the 

sentiment of the crowd at any point in the show.  
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